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Supply and Demand of Amazon
[bookmark: _GoBack]Amazon was designed initially to be the book selling venture by the founder. Shockingly, over the years it has grown steadily and tremendously into Business Corporation that houses a variety of business including;  data keeping and the incorporation of the media sector, logistics and the e-commerce which has acted as its trademark ever since. Currently, it has primarily tailored every bit of its transaction to online meaning you can order anything, anywhere, anytime and any day. This has led to an increase in the number of individuals who have subscribed to get its services whenever and wherever they need. According to the survey, more than two-thirds of individuals recorded in the United States preferably have opted for this means of shopping.
Amazon, since its inception, has been operating on the principle of flywheel whereby they cut prices for the commodities to attract more customers until they can no longer reduce the rates further. Amazon has marketing itself regularly that it’s the centre stage of critical service delivery to consumers Worldwide primarily by killing its competitors through pricing or quality of the goods they provide (Bedel, 2018). They are reliable in that they never out of stock of the essential commodities they give. The launching of its shipping sector was chiefly to ensure consumers get the equipment they need at the designated time they need them. However, Amazon has been a pioneer to some other transforming projects such as the hardware project and the technology related sector. In all these situations and the experience of the ever-changing times, Amazon has increased efforts and attempts in positioning itself as the significant logistic and e-commerce sector. Amazon has also made attempts in developing and expanding its shipping sector to accommodate the increasing customer needs that are increasingly daily. Through these efforts, Amazon has been meeting the required market demand by ensuring they supply quality and affordable goods and services to their clients. 
It is worth noting that over this period of time the Amazon growth and expansion has since led to the advanced buying knowledge, customer increased savings and the enhanced quality (Bedel, 2018). They have entirely and wholly embraced technology and have taken out of business other retail companies that have not adapted to the changing invention and innovation.
Amazon has done greatly so far by increasing the customers option for the availability of the goods and services in the market, enhancing some comfort in shopping through the introduction of the online category and more so in most instances reducing the prices of the essential commodities which favourably attracts more customers( Bedel, 2018). The developing and expansion has, therefore, come with lots of benefits to its consumers and the economy of the country in which they operate. They have caused a revolution by embracing new ideas, inventions and innovations ensuring quality is supplied to the clients. However, they have been associated with shortcoming that the general public is not aware and which may affect them profoundly if especially if they are not made aware of their existence in the first place. 
Moreover, it’s relevant to note that many consumers are not aware that Amazon studies the market and works mostly on the needs that are needed at that particular time to meet the enormous supply gap in the market. They, therefore, in their quest to ensure efficient and effective supply crush all the competitors by playing with the critical rules of supply and demand. If the product or service they re tasked with supplying is continually reducing in its value, they may abandon to the lucrative on-going deal. For instance, Amazon was mandated with the World-wide supply and delivery of books, when this business seemed to be not doing much they have since shifted to lots of business activities including hardware and dealing with logistic companies. Currently, they are taking the shipping industry through the storm by employing other techniques that have not been used before. They have led to some scenarios like the closing of most stores and the increased prevalence of bankruptcy of the investors who are profoundly concerned by the carrying out of these businesses.
The research did lately demonstrate significantly that Amazon has notably dominated online shopping with more than 50% global customers participating directly in online shopping. Surveys have also indicated that most searches as related to the purchasing of the products are done on the Amazon website ("Assessing The Damage Of 'The Amazon Effect'", 2018). This clearly and explicitly demonstrates the way they have taken over the market of critical and essential products as far as they are concerned. Amazon has extensively capitalised on the giving of subsidies to their customers by selling the commodities at lower prices than their competitors these, on the other hand, has had a significant effect on them which forces them to subsequently also alter their prices or sell their shares to Amazon. Through the full application of this strategy, Amazon has been able to monopolise the market and dominate worldwide. 
Checking on the continuous change that has occurred dramatically in the shopping sector it is foreseeable other drastic development are going to be made as far as the future of the shopping is concerned ("Assessing The Damage Of 'The Amazon Effect'", 2018). Looking deeply it all began with the construction of malls and storey buildings that dominated theses sector for decades. Then there was an introduction of e-commerce which led to the development of this sector to greater height by enhancing shopping at any place of the world with guaranteed delivery of the required item. In future, it is anticipated the following changes are likely to occur with the introduction of the faster method of delivery ("The Future Of Retail: How We'll Be Shopping In 10 Years", 2018). Currently, there are rumours that Amazon is working on a drone delivery option which is predicted to take less than one hour in the delivering of the intended product. According to the research, consumers are optimistic this approach will ease service delivery and open up the company for growth.
Furthermore, there is the development of technology-based kitchen which will be restocking themselves on sensing of depletion of the essential commodities, i.e. food and snacks. Amazon is working on launching a specific program known as the “dash button” which will greatly impact the working of this technology. It is also projected that there will be the use of the Google apps which will inform if there is the required stock in the nearby store before shopping is planned ("The Future Of Retail: How We'll Be Shopping In 10 Years", 2018). This enables individuals in saving time since the stock they are much in need of has been placed at their disposal. There is an idea that there will be many stores which have been connected and the introduction of the driverless cars. A robot will be designed to provide the services to the customers. These emerging trends will have negative impacts on economic growth since it will rely heavily on the machines in performing most of the tasks. This will led to lay off of most man-power due to the introduction of this program. Laying off and retrenchment of individuals influences the economy negatively.
Prices play a vital and viable role as far as the economy growth and development is concerned. Firms that supposedly have reduced or subsidised their prices tend to attract more customers than firms that have set their prices so high. For the monopoly firms, they have the freedom of playing with the costs of the commodity since they lack competitors (2018). Many consumers have a taste for products that fetch low prices in the market than products that are considerably expensive regarding costs. 
Price elasticity for the retailers is swiftly changing according to the analysis of the market survey conducted by various leading researchers. It reveals the generation of more revenue and the increasing spread of risks to the retailers who may not have adequately planned for the occurrence of this shift in prices (Jezerc, 2018). The continuous change in rates has led to the behaviour change consistently and leading the retailers to take into account the new emerging customer specifications. Online shopping has also greatly influenced pricing and the quantity required by the consumers.  Retailers, therefore, ought to strike a balance between price and elasticity to avoid reduction of stock or having large stocks without potential customers.
Shipping is currently doing significantly tremendous and this is mostly attributed to the e-commerce that has impacted this business. It is worth noting that these effect of an increased number in shipping has been directly associated with the Amazon effect ("The Amazon Effect: Impacts on Shipping and Retail | Shorr Packaging Corporation", 2018). There is increased buying of items by the customers through the online option which requires the shipping of these equipment to the required places. Amazon, for instance, adopted the possibility of free shipping of its items to the customers which prompts individuals to buy commodities in large quantities or even smaller pieces are also shifted to the destination of the customers. The figures for the shipping of products according to the surveys that have been performed consistently show there are ever on the rise except for years that recession had been occurring regularly and continuously. 
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